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South Australia offers you the
worl dos f i1l nest
experiences in Australial

South Australian Tourism Commission: TEAM Based in the UK
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www.southaustralia.com



http://www.southaustralia.com/

UK Scandinavia Benelux

Visitors Nights Visitors Nights Visitors Nights
AUSTRALIA 615,000 21,987,000 77,000 3,290,000 50,000 | 2,039,000
SOUTH AUSTRALIA 74,000 1,123,000 9,000 104,000 9,000 84,000
SA MARKET SHARE 12.0% 5.1% 11.7% 3.2% 18.0% 4.1%
EXPENDITURE in SA
($m) 82 Mil 10 Mil 7 Mil
SA EXP MARKET
SHARE 4.2% 3.0% 3.8%




'Key Theme
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Themes used for Training & Marketing:

PRIMARY Theme i WOW Factor
- Wildlife

- Outback

- Wine

Complimented by:
- Adelaide, Australia
Gateway Capital for the State & Australia

- Journeys
Self drive, plus iconic Rail & River, private air charter.



Key Target Segments
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High Yield Experience Seekers
Defined by luxury, experiential & sustainable/responsible
travellers

Youth, Backpacker & Adventure Market
Defined by work and travel (WHV) and GAP year(traditional
and new)

Marketing Focus in the UK:
-Consumer Direct Marketing
-Trade Cooperative Marketing
-Public Relations






