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NZ Market Overview

• Australia’s largest inbound market (1M+ visitors last year)

• SA’s 2nd largest inbound market, by country (38K+ visitors last year)

• Av. length of stay in SA: 9 nights; Av. spend in SA per person: A$2,032

• Top 3 holiday activities: shopping, visiting a winery, self driving

• Top 3 holiday destinations outside Adelaide/Adelaide Hills:

Barossa, Murray River, Fleurieu Peninsula

• High online researchers & bookers, but 24% prefer a travel agent 

Kiwis on holiday in SA…
…at the Blue Lake

…on Granite Island
…playing the Nullarbor Links



Marketing Successes

1. NZ Brand Campaign:

• New phase: Returning Kiwi travellers as ‘SA Ambassadors’

• 9,500 responses

• Proven success at converting Kiwis to travel to SA

40% travelled; 59% still considering travel (33% in the next 12 months)



2. SA Roadshow:

• 5 key cities across NZ

• 637 consumers attended, twice the expected number

• 117 agents trained

Marketing Successes



Major Plans / Focus 2010-11

1. Consumer: NZ Brand Campaign

• Continue to use Kiwis as ‘SA Ambassadors’

• Rework TV ads to include footage of SA

• Digital activity to underpin TV



Major Plans / Focus 2010-11

2. Trade: ‘SA Experts’ Online Training Program

• Currently 14 qualified ‘SA Experts’ across NZ

• Annual sales targets & refresher training modules

• Sold over A$85K in travel to SA in 2009/10

• Aussie Specialists Program no longer in NZ



Trade

Key messages:

• Noticeable ‘re-engagement’ with Australia by wholesalers

• For bookings, Internet still #1, but retail chains regaining some ground 

• 24% of Kiwis still prefer to book SA via an in-store travel agent   

• Co-op activity is limited

• 4 key wholesalers:

 GO Holidays, House of Travel, Infinity Holidays, Air NZ Holidays



Online Environment

Top 5 Kiwi travel sites: When Kiwis book SA:

• 49% book direct on an operator’s /    

airline’s website

• 24% via a travel agent

• 16% combination

Future trends:
• Dynamic packaging on all  

retail websites

• Increase in combination 

booking i.e. direct online & with 

a travel agent



#1 Opportunity for You in NZ 

Digital Marketing:

1. SATC NZ website:

www.southaustralia.co.nz

Promotional features boxes on every page

2. SATC NZ e-newsletters:

Quarterly, to trade & consumers

3. SATC NZ Facebook page:

www.facebook.com/ilovesouthaustralia

Dedicated to sharing stories & information about SA amongst Kiwis 

4. Your Website:

Invest in improving your website & search engine ranking

http://www.southaustralia.co.nz/
http://www.facebook.com/ilovesouthaustralia


SATC NZ Website



SATC NZ E-newsletter 



SATC NZ Facebook Page 



‘Word of Mouth’ referrals / consumer opinion is more important that ever:

• 79% of Kiwis agree comments from other consumers can change their 

opinion of products/brands (vs. comments from the company itself, 32%)

• 33% of Kiwis who travelled to SA recently gathered info from family / 

friends when researching their trip

Social Media in NZ 



Why Facebook?

• #1 social networking site in NZ

• 2nd most consistently visited site in NZ (behind Google)

• 1.5 million registered Kiwi users, 33% aged 35+ years (SA’s target market)

• 2nd most visited site by Kiwis looking for holiday info on Australia



1. Not on Facebook…?

• Send us updates/news on your product & region for inclusion on our page

www.facebook.com/ilovesouthaustralia

Social Media in NZ – How? 

http://www.facebook.com/ilovesouthaustralia


2. Already on Facebook….?

• Know your audience

• Frequently use the keywords used to find you via search engines

• Link to Facebook from your email signature, website, newsletters etc.

• Publish relevant content regularly, 2-way is key!

• Don’t just write about your company

• Upload videos and photos….. Lots!

• Don’t assume people care about you

• Keep them coming back

• Then, grow your fans…

Join relevant user groups

Post comments

Social Media in NZ – How? 



Top 10 Search Engine Keywords
(in order)

1. South Australia

2. Adelaide

3. Adelaide Weather

4. Strathalbyn Markets 

5. Adelaide Attractions 

6. Murray River Houseboats

7. Southaustralia

8. Murray River

9. Indian Pacific Train

10. South Australia Tourism 
…shopping in Adelaide

…at Semaphore

…at Victor Harbor

…at Cleland Wildlife Park

Kiwis on holiday in SA…



Top 10 Most Visited Regions
(in order)

1. Adelaide

2. Adelaide Hills

3. Barossa

4. Murray River

5. Fleurieu Peninsula

6. Clare Valley

7. Flinders Ranges & Outback

8. Limestone Coast

9. = KI / Yorke Peninsula

11. Eyre Peninsula

Kiwis on holiday in SA…

…shopping in Adelaide



Top 10 Most Popular Activities
(in order)

1. Shopping

2. Visiting wineries

3. Self driving

4. Nature/wildlife

5. Day tours

6. River cruise

7. Outback 

8. Shows/Festivals

9. Rail travel

10.  Houseboating

Kiwis on holiday in SA…

…at Semaphore



SATC NZ Contact Details

Jane Wilson

Regional Manager

jane@satc.co.nz

Stacey Cant

Marketing Coordinator 

stacey@satc.co.nz

Our Office

PO Box 1666, Auckland 1140, NZ

Tel:  +64 9 368 5381

Fax: +64 9 368 5380

www.southaustralia.co.nz

www.facebook.com/ilovesouthaustralia

mailto:jane@satc.co.nz
mailto:stacey@satc.co.nz
http://www.southaustralia.co.nz/
http://www.facebook.com/ilovesouthaustralia

