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Key Focus :
ASouth Australiabds key experience:

A Nature & Wildlife Trail
A Food & Wine Trail

A the main focus in all tactical packages, advertisement
communications, collaterals and media/trade familiarization

programs.

AKangaroo Island will be promoted as a first timer must-see
destination.

ASelf drive journeys :
A Nature, Sea & Vine (Fleurieu Peninsula & Kangaroo Island)
A Wine, Wildlife & Outback (Barossa & Flinders Ranges & Outback)
A Limestone Coast
A Nature & Seafood (Eyre Peninsula)
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Singapore :

ALargest number of SE Asian visitors to South Australia
A6t largest market to Australia

A Average expenditure $3,939 per trip

Malaysia :

A2nd [argest number of SE Asian visitors to South Australia
A7t largest market to Australia

A Average expenditure $5,068 per trip

Target Segments :

A Affluent Experience Seeker Couples
AFamily

A Senior / Retirees

Trends :

ABooking Period remains very short (less than 1 month)
AGrowing trend of self-drive holidays

AMore consumers booking direct through Internet
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Adelaide Brilliant Deals Campaign (Feb i May 2010)
A Create viral and word-of-mouth marketing through carnival-like-guerilla
stunts outdoor event and interactive microsite (brilliantblend.com)

A Elements include direct mailer, microsite with interactive destination videos
game that enables consumer to experience various regions, Adelaide
Brilliant Deal travel packages, offer and destination information.

A New Product Development :
APrime Mini Tourso6 Barossa Valley F
ARich & Lingeringodés Pick of The Hil

(@)

A Results :

U Successful viral marketing with more than 2,208 participants for
Destination Videos Game and 2,411 unique visitors with 3,739 visits

U Spent average 11.53 mins on the site
U More than 85 bookings on travel packages
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Adelaide, South Australia offers a brilliant blend of unique Within close pi ty of Adelaide rid region,
the Barossa, coastal playground of Fleurieu Peninsula, wildlife sanctuary Kangamo Island and the legendary outback Flinders Ranges. With
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SR, i A byifliont blend afaﬁm& wnd memorics, Fomenmber ¢, ! I gﬁg@,
fabulous discounts on exciting day tours by Sealink, Adelaide Sightseeing, Prime Mini Tour and Heading Buch, you can stretch your travel budget
and do more! Plus, Singapore Airlines” dalty flights to Adelaide, you have more reasons to enjoy a great holiday in South Australia. ALL-IN FARES AT
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Answer the following questions then
click "Next" to go to the next video

Is Eyre Peninsula home to Australia’s only
Seafood and Aquaculture Trail where you can
taste fresh oysters, Bluefin Tuna & more?

[ o
% ves
[ Inone of the above

Where can you taste fresh oysters direct from the
farm?

[@lcoffin Bay
ot4s0e il ] 6 [“portLincoin
Eyre Peninsula F]Baird Bay

Whatis the flight number for the Singapore to
Adelaide flight?

{“lsa2se
[Clsa2ss

[Clsaze2

Previous Next
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Travel Agents Coop (Apri Dec 2010)
A Joint campaign with a few travel agents and successfully introduced new
products for inclusion in their packaging, such as :

A UOB Travel A 5N Adelaide, Barossa & Fleurieu Way Self Drive.

A Focal Travel A 5N Limestone Coast Drive, and 6N Eyre Peninsula Nature &
Food Trails. Generated more than 20 paxs.

Print Ad 00 Ve AT G WP Direct Mailer

Enjoy S$100 off per couple if you book by 31 May 2010*

r $81,058

e SOUth Australia.,

www.southaustralia.com

| ’
5 2 e
" v >
o \“M.d l nl“mr e

Sat Gam - 2.30pm, Ciosed on Sun & PH.

by Sigylink Bus
* 30 Hertz 180 cur reral

Dy Dally ﬂ‘1 1 98 Mb:_ .“1 498 ﬂ!::‘ -ﬂ’1 m g% Adelaide.

L% X South Australia.

FOCAL TRAVEL i .. iicun 6536 30336535 6689 | s

.HH. UOB Travel
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Cold Storage nAnWine & Beer Fairc‘> Consumer‘_

(Sep 2010) SELECTS il /
A Leveraged on Cold Storage: f ngﬁ}%ﬁ?;ﬁmy
event (S$100,000) : prints ad in English dailies, direct e B
mailer, point-of-sales material and consumer contest.

A Results : Extensive exposure for South Australia, more
than 1,000 contest entries.

7 @_Cold Storage
ah food people
Event Arch INTERNATIONAL

y WiNE & BEER FAIR'10 /I

SeLECTS I

Direct Mailer
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Malaysia : Only In Australia Campaign (Mar i Sep 10)

Aronly |

A Vval
| n

ue

A Results A regional packages for Barossa, Fleurieu
Peninsula, Kangaroo Island, Eyre Peninsula and
Flinders Ranges.

n
list of 60 unigue/iconic experiences found only in
Australia, as featured by Travel+Leisure Magazine.

added
Austral.i

Austr al

ao

ARRIVED e OF TOURISTS

AS A

> » /
ONLYINOZ -! mwmm—" Kﬁl'ﬁol Hi

Tours & Travel Sdn Bhd

of fers
exper.i

Il a0 t he

wer e
enc

ENJOY THE BEST OF ADELAIDE FROM

A$320 + BONUS OFFERS!*

At Kangamoo Island, just 2.5 hours from Adelaide, you can

enjoy s walk on the beach amongst a colory of Australian

e lions.

Enjoy this and more “Only in Oz" experiences now with our

Best of Adelaide land packages:

« 3N Adelaide city stay with daily breakfazt (hotels only)

+ Return airport transfers

» Half-day Adelaide Hills and Hahndorf tour

+ Bonus offers for add-on tours in South Australia, including
509 discount for second persor's booking

Contact any partidpating Aussie Spedialist agent
orvistt www.australla.com fonlylnoz for detalls.

g Onlyin 0zt /

o SO AUSHralia. ovssistrms S0 Rawe

{alist Agants: Boustead Travel Services Sdn Bhd (1245) (11708, Tel: 6052031 6001, Gern Travel & Ia\nSdn Bhd (0255) (82517-K), Tel: £03-7727 5275; Golden Deluxe Travel Service ce Agency S Bhd
4) (23070-H), Tel: 603-6286 6223; Mal d (0157)

in Harmorry Tour B Travel

A$320*
N 4

g ﬁ\\
PACKAGES
frJusT

Swim With The Tuna Tour
At Port Lincoln, Eyre Peninsula, 50 minutes’ flight or 7 hours’
drive from Adelaid the. Austral

bluefin
glass viewing area, or even swim with it. The Swim With

Only in 0z!

3-Day Flinders Ranges & Outback Tour

d
the Flinders Ranges is an area of stunning beauty, featuring
spectacular gorges, abundant wildife, Aboriginal art and
outback expenmes Take a sceni ight over Wilpena Pound,

Your Best of Adelaide

land package includes:

« 3-night city
accommodation

« Dail eakfa
Daily breakfast
(hotels only) Vs 3

« Return airport Only in 02

-

transfers

+ Half-day
Adelaide Hills &
Hahndorf tour

Barossa Valley Sensational Tour

Journey through Barossa (1.5 hour's drive from Adelaide),
Australla’s largest wine producing region - discover the
wonders of traditional music, and art and craft, and savour
world-class wines at premium wineries. This tour Includes
avisit
your own delicious drop of Aussie wine to take home.

Rets s0% discount
Usual price: A$210 (adult only)

Complete your holiday
by adding some of

the experiences on
the right to your

Best of Adelaide land
package!

Victor Harbor &
McLaren Vale Highlights Tour

Under an hour's drive from Adelaide, is one of Australia's
oldest wine regions — McLaren Vale. A short trip away is
Victor Harbor, where kids will love a ride on the Clydesdale
horse-drawn double-decker tram across the 8oo-metre long
causeway to Granite Island.

The Tuna Tour here has been described as “the most exciting of
and unexpected underwater experience anywhere”, view of the area
dut booki
gets so% discount e dun
sl price: Adult ASg5,Chld AS6s e: AS40s (amping /A5 buhouse)  Aségs cabin/
froesioapbiniu i

/ & onlyin0z!

Kangaroo Island Highlights Tour /

2-Day Kangaroo Island Coast to Coast Tour

Kangaroo Island is a microcosm of different landscapes and

environments: stunning beaches, forests, desert dunes and

farmland. Here, you wil see amanng native wildlife in its
y

can walk among a (uluny of Australian sea lons.

®
tours FREE

arbor & Metaren Vale Highlights Tour fworth AS9s for adult,

A$sofor chil)

=~ A$30for child)

River Murray Highlights Tour

Relax in comfort
River on 2 tranquil ruis. Enjoy spectac

and experience the mu:r of the Mun:y
ular scene
spotting Australian wildlife amongst the umuu(hcd
!nvho ment. After a classic Australian pub lunch, travel
ww.;n the wild Onkaparinga Valley and Chain of Ponds
e Gumeracha Toy Factory, where you'l see the Giant
Focking Horse = e warld ogget

adult booking,

gets 50% discount
Usual price: Adut 4599, Child ASs0.

Usual price: Adult A§139,Child AS70.

www.australia.com/onlyinoz
southaustralia.com.

N\
Aussie
| Specialist }

03-2144 6228; Harpers Travel (M) Sdn !hd%!j 13564-K), Tel: 603-7947 1328; lblld

45 9122 Mitra Tours B Travel ] (£129) Loz :603- zm 131 MSlend Sdn Bhd (0261] (265641

01 5 390!
u:’sg Tel: 603-4042 4722; Pado Tours Sdn Bhd le’ (2’(’1’%& Tel: 609- 2274 7277; PNLTravel Sdn
'gs (143712-V), ) (: 6; TravelBix & Tours Sdn Bhd (0757) (10261K), Tel: 603-2614 3583 *Term s and conditions: All prices quoted are per
laysia, on h-vln 5I'mlrg basls, In Auxtnll:ﬁoll:n based mgmund content nn!y [ndldlng :lrfzns and taxes) coerect at Hime of printing and subject to change witheut prior notke. All transactions to be In Mal
Ringgtt. Other terms and condtifons apply.

Print Ad




X Adetaide. _ PR Successes
et 20UTH Australia.

Singaporei Medi aCorp TV Chann
FI avourso TV Famil |

A A media famil trip organized for MediaCorp
TVonl/71 22 Oct09.

A Publicity included :

A SA featured in 7 episodes out of 13 on air
(Channel U) from Nov 09 to Jan 10.

A Generating a total airing time of 76 mins.
ROI/MediaValue:S$1. 35 mi | |

budget is S$10,000)
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Singaporei Medi aCorp TV Channel 8 fAFood Sourceo
TV Media Famil

A A media famil trip organized for MediaCorp TV on 29 LSl b T
Juni 5 Jul 10.
1 x 60 mins story on air (Channel 8) in Aug 10.

A

A Publicity included first ever Eyre Peninsula
experiences.

A

Results A Significant interest for the region and more
than 10 paxs booked the self drive package after
viewing the programe.

ROI/MediaValue:S$780, 000 ( SATC

A$12,000)

TCR 01:31:45:10 TCR 01:25:42:12
F
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Consumer Marketing
A Adelaide Brilliant Deals & SQ MOU Campaign (Feb to Jun 11)

In conjunction with SQ MOU Campaign, continuation of the existing tactical packages with
support of 8 travel agents. There will be print advertising campaign, radio campaign,

interactive microsite and consumer roadshows to promote the destination, and push

out bound travel during airlineso | ow seasol

A Great Australian Journeys Tactical Campaign (Feb to Jun 11)
A joint effort with Team Australia, QF (in SIN) and MH (in MAL) to promote the different
experiences per state.

A Highend / Luxury Campaign (Feb 11)

To promote South Australiads key experienc:eé
with The Quarterly magazine.

A South Australia branding & tactical campaign (Feb/Mar 11)
Organize destination awareness campaign featuring travel packages prior to both NATAS &
MATTA consumer fairs to entice bookings and maintain South Australia presence.

A NATAS & MATTA Fairs (Feb/Mar 11)

Participation at the twice annual big-scale consumer fairs in SIN and MAL to maintain South
Australiads share of voice and mar ket pres:e



X Adetaice. Major Plans : Focus 2010-11
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Consumer Marketing
A Agents Co-op (Dec 10 onwards)
A ASA Holidays-SIN (targeting group market through print ads etc)

A Chan Brothers Travel (promote self drive packages to South Australia, inline with
Great Australian Journeys)

Trade Marketing
A SATEX (Sep 11)

To enhance knowledge of product planners and create opportunities for product
developments. In addition, strengthen the relationship between local agents and SA
Operators.

A Agents Incentive Program (2011)
To encourage travel agents to sell South Australia, the top 5 performing agents in SIN &
MAL will be rewarded a famil trip, and at the same time to enhance their knowledge of
South Australia.



X adetaide Major Plans : Focus 2010-11
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PR

Alssuance of press releases monthly with interesting
angles and story mix

AFamils trips :

A Great Australian Journeys Broadcast Jan 11 (to feature
various experiences and driving routes in few regions)

ASelf Drive / Thereodés Nothing L
experiences and activities in key region regions)



X Adetaice. | Key Players - Trade

sainetiens. DOULH Australia.

A SIN Agents : Euro Asia, Apple Holidays, UOB Travel, consortium agents
etc.

A MAL Agents : Holiday Tours, Golden Deluxe, Golden Tourworld,
consortium agents etc.

A Product Gap & Opportunities :

U Some agents have online portal/website (e.g. Asia Travel, Misa Travel
etc)

U High end products (UOB Travel, Chan Brothers Travel, Dynasty
Travel, Holiday Tours KUL)

U Self Drive market increasing

U GIT Agents (ASA Holidays, Chan Brothers Travel, Golden Tourworld
KUL, Malaysian Harmony Tour KUL)

* Relationship building is important. Takes 2-3 years to see results.
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A Key travel sites : Zuji, Asiatravel.com (hotels &
tour packages)

A Other portals : xinmsn.com (#2 portal in
Singapore), channelnewsasia.com (travel
section)

A SIN & MAL Travel agents websites :

i
il

i

(e i e R i

Chan Brothers Travel (chanbrothers.com)

CTC Travel (findmerooms.com &
ctc.com.sg)

Misa Travel (live booking engine 1
airfares.com.sg, cruises.com.sg,
hotels.com.sQ)

UOB Travel (uobtravel.com)

Malaysian Harmony Tour (12fly.com.my)
Mayflower Acme Tours (mayflower.com.my)
PNL Travel (pnltravel.com.my)

Reliance Travel (pyotravel.com)

Online Environment

Channelnewsasia.com travel section

Chan Brothers Travel website i Aus Promotion



